Table 1

Mall users’ sociodemographic profile
	Characteristic
	%


	Gender

	
	     Male

	52


	     Female

	48


	Age

	
	     14-30

	37


	     31-42

	35.7


	     43-56

	27.3


	Educational level

	
	     No studies

	0.1


	     Primary school

	3


	     High school

	26.8


	     Vocational/Technical school

	20


	     University

	43.7


	     NA

	6.3



	


	Characteristic
	%

	Occupation
	

	     Student
	10.1

	     Household management
	0.9

	     Employed
	78.4

	     Unemployed
	6.6

	     Retired
	1.1

	     NA
	2.9

	Children
	

	     Yes
	32.5

	     No
	67

	     NA
	0.5

	Number of children
	

	     None

     One
	67

15.3

	     Two
	14.2

	     Three
	2.7

	     More than three
	0.4

	     NA
	0.5


	Characteristic
	%

	Number of children per household
	

	     None
	5.2

	     One
	14.2

	     Two
	11.3

	     Three
	1.9

	     NA
	0.5

	Number of people per household
	

	     One
	8.4

	     Two
	24.6

	     Three
	18.5

	     Four
	19

	     Five
	3.7

	     More than five
	3

	     NA
	22.9

	Number of cars per household
	

	     None
	71.5

	    One
	16.8

	     Two
	8.9

	     Three or more
	2.3


Table 2
Means of transport in relation to travel time

	Time/transportation

		n

	%


	Less than 15 minutes

			
	     On foot/by bicycle

		78

	29.4


	     Motorcycle/car

		158

	59.6


	     Public transport

		29

	10.9


	Approximately 15 minutes

			
	     On foot/by bicycle

		49

	30.4


	     Motorcycle/car

		90

	55.9


	     Public transport

		22

	13.7


	Between 15 and 30 minutes 

			
	     On foot/by bicycle

		44

	17.8


	     Motorcycle/car

		137

	55.5


	     Public transport

		66

	26.7


	More than 30 minutes

			
	     On foot/by bicycle

		15

	12.8


	     Motorcycle/car

		57

	48.7


	     Public transport

		45

	38.5



	


Table 3
Mall user behavioral variables 

	Behavioral variables

	%


	Last visit

	
	     Today

	10


	     This week but not today

	42.3


	     1-2 weeks ago

	30.3


	     2 weeks-1 month ago

	9.1


	     1-3 months ago

	6.2


	     3-6 months ago

	1.3


	     More than 6 months ago

	0.8


	     NA

	0.1


	Frequency

	
	     Daily

	4.2


	     Weekly

	31.3


	     Monthly

	33.4


	     Less than monthly

	31.1



	


	Behavioral variables
	%

	Who with?


     Alone


     Parents


     Children


     Grandparents
	27

10.1

17

0.5

	       Brothers/Sisters
	7.6

	       Friends
	23.4

	       Partner
	53.2

	       Other
	1.6

	Main activity
	

	     Going for a stroll
	25.3

	     Going to movies
	10.4

	     Going to a restaurant
	8.4

	     Buying food
	21.8

	     Buying leisure products
	10.7

	     Buying clothes, footwear, perfumery and household products
	19.4

	     Window-shopping
	4.1


[image: image1.emf]Nodo 0

Categoría %n

25.3199Walking

10.482Going to movies

8.466Going to a restaurant

21.8172Buying food

10.784Buying leisure products

19.4153Buying clothes, shoes, home, 

clean and perfume products

4.132Window shopping

Total 100.0788

Means of transportation

Valor P corregido=0.000, Chi-cuadrado=49.761, gl=12

Main activity

Nodo 1

Categoría %n

33.963Walking

7.013Going to movies

9.718Going to a restaurant

22.642Buying food

7.013Buying leisure products

15.128Buying clothes, shoes, home, 

clean and perfume products

4.89Window shopping

Total 23.6186

Displacement time

Valor P corregido=0.017, Chi-cuadrado=18.964, gl=6

On foot/by bycicle

Nodo 2

Categoría %n

19.787Walking

11.551Going to movies

7.734Going to a restaurant

25.8114Buying food

10.647Buying leisure products

22.499Buying clothes, shoes, home, 

clean and perfume products

2.310Window shopping

Total 56.1442

Frequency

Valor P corregido=0.000, Chi-cuadrado=32.536, gl=6

Motorbike/Car

Nodo 3

Categoría %n

30.649Walking

11.218Going to movies

8.814Going to a restaurant

10.016Buying food

15.024Buying leisure products

16.226Buying clothes, shoes, home, 

clean and perfume products

8.113Window shopping

Total 20.3160

Genere

Valor P corregido=0.013, Chi-cuadrado=16.095, gl=6

Public transportation

Nodo 4

Categoría %n

30.739Walking

3.95Going to movies

10.213Going to a restaurant

29.938Buying food

6.38Buying leisure products

15.720Buying clothes, shoes, home, 

clean and perfume products

3.14Window shopping

Total 16.1127

<= Approximately one quarter of an hour

Nodo 5

Categoría %n

40.724Walking

13.68Going to movies

8.55Going to a restaurant

6.84Buying food

8.55Buying leisure products

13.68Buying clothes, shoes, home, 

clean and perfume products

8.55Window shopping

Total 7.559

> Approximately one quarter of an hour

Nodo 6

Categoría %n

18.426Walking

14.921Going to movies

7.110Going to a restaurant

39.055Buying food

7.811Buying leisure products

9.914Buying clothes, shoes, home, 

clean and perfume products

2.84Window shopping

Total 17.9141

<= Weekly

Nodo 7

Categoría %n

20.361Walking

10.030Going to movies

8.024Going to a restaurant

19.659Buying food

12.036Buying leisure products

28.285Buying clothes, shoes, home, 

clean and perfume products

2.06Window shopping

Total 38.2301

With my partner

Valor P corregido=0.029, Chi-cuadrado=14.095, gl=6

> Weekly

Nodo 8

Categoría %n

25.021Walking

7.16Going to movies

8.37Going to a restaurant

13.111Buying food

11.910Buying leisure products

25.021Buying clothes, shoes, home, 

clean and perfume products

9.58Window shopping

Total 10.784

Women

Nodo 9

Categoría %n

36.828Walking

15.812Going to movies

9.27Going to a restaurant

6.65Buying food

18.414Buying leisure products

6.65Buying clothes, shoes, home, 

clean and perfume products

6.65Window shopping

Total 9.676

Men

Nodo 10

Categoría %n

19.121Walking

10.011Going to movies

8.29Going to a restaurant

16.418Buying food

20.022Buying leisure products

26.429Buying clothes, shoes, home, 

clean and perfume products

0.00Window shopping

Total 14.0110

No

Nodo 11

Categoría %n

20.940Walking

9.919Going to movies

7.915Going to a restaurant

21.541Buying food

7.314Buying leisure products

29.356Buying clothes, shoes, home, 

clean and perfume products

3.16Window shopping

Total 24.2191

Yes

Walking

Going to movies

Going to a restaurant

Buying food

Buying leisure products

Buying clothes, shoes, home, 

clean and perfume products

Window shopping


Figure 1. Tree classification 
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